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10/28/2016 8:03AM

Dennis Deters OH- Cincy Cincinnati Nov1l5 DMA Nielsen Live+7
Client: AE: Karen Steinbrunner and Tasha Paul
Buyer: Asst: Donna Wieneke
Advertiser: Phone: 614-384-2725/ 614-384-2713
Product: Lengths: 30 Fax: 614-827-1004
Sched Dates: 10/31/16 - 11/13/16 Dayparts: RT
All-Wks Avrg
Notes Rate $$.00 Unit/ Wk Unit Tot Wk 1-Wk 2 Wk 1 10/31'16 Wk 2 11/7 '16
Households Adults 35+
Prog Name Rtg Imp CPP$$ | CPMImp Rch % | Freq | Rtg Imp CPP$$ | CPMImp Rch % | Freq
Cincinnati Nov15 DMA Nielsen Live+7 $38088.00 1085 0.4 751090 $92 50.71 95.4% 43| 0.2 591711 $162 64.37 79.7% 29 912 173
7550, CISO- Cincinnati South $12705.00 401 11 320616 $28 39.63 96.0% 47] 0.6 249375 $51 50.95 82.0% 3.1 332 69
AEN -TV $611.00 29 0.9 19493 $22 31.35 18.0% 15| 04 11363 $58 53.77 7.9% 14 24 5|
M-Su 10a-6p $19.00 9 17 AVG. ALL WKS< 0.7 493 $27 38.55 9.3% 1.3] 0.2 220 $95 86.27 3.0% 1.3 14 3
M-Su 6p-12m $24.00 6 12 AVG. ALL WKS< 1.3 926 $18 25.91 12.8% 1.2] 0.6 635 $40 37.80 6.3% 1.2 10 2
CNN -TV $533.00 41 0.7 20108 $19 26.51 11.2% 25| 04 17472 $29 30.51 7.1% 25 34 7
M-Su 5a-10a $9.00 6 12 VARIOUS 0.8 552 $11 16.29 57% 1.6] 05 484 $18 18.60 3.6% 1.6 10 2
M-Su 10a-6p $13.00 9 17 VARIOUS 0.7 535 $19 24.29 7.2% 1.8] 05 478 $26 27.22 4.6% 1.8 14 3
M-Su 6p-12m $17.00 6 12 AVG. ALL WKS< 0.5 365 $34 46.58 3.9% 1.6] 0.3 295 $57 57.53 2.2% 1.6 10 2
BRVO-TV $442.00 29 0.5 10898 $30 40.56 7.2% 21| 0.2 4535 $123 97.47 2.6% 1.8 24 5|
M-Su 10a-6p $14.00 9 17 AVG. ALL WKS< 0.3 246 $47 56.97 3.3% 1.8] 0.0 39 $0 355.10 0.4% 1.8 14 3
M-Su 6p-12m $17.00 6 12 AVG. ALL WKS< 0.8 560 $21 30.35 5.9% 1.6] 0.3 322 $57 52.79 2.4% 1.6 10 2
ESPN-TV $1351.00 41 2.1 62600 $15 21.58 47.2% 19 11 46051 $30 29.34 30.2% 15 34 7
M-Su 5a-10a $17.00 6 12 VARIOUS 15 1039 $11 16.36 14.9% 1.2] 0.6 640 $28 26.57 6.6% 1.2 10 2
M-Su 10a-6p $35.00 9 17 VARIOUS 1.6 1146 $22 30.54 21.8% 1.2] 0.6 627 $58 55.78 9.0% 1.2 14 3
M-Su 6p-12m $46.00 6 12 AVG. ALL WKS< 3.6 2554 $13 18.01 30.7% 141 23 2309 $20 19.92 22.3% 1.3 10 2
FOOD-TV $739.00 29 0.6 13055 $40 56.60 7.9% 23| 0.3 9266 $75 79.75 4.0% 2.3 24 5|
M-Su 10a-6p $23.00 9 17 AVG. ALL WKS< 0.6 404 $38 56.88 5.5% 1.8] 0.3 295 $77 78.05 2.9% 1.8 14 3
M-Su 6p-12m $29.00 6 12 VARIOUS 0.7 515 $41 56.30 5.4% 16| 04 355 $73 81.76 2.7% 1.6 10 2
FAM -TV $710.00 29 1.0 19810 $25 35.84 18.9% 15| 04 11639 $58 61.00 8.2% 14 24 5|
M-Su 10a-6p $22.00 9 17 VARIOUS 0.8 547 $28 40.21 10.8% 1.2] 0.3 289 $73 76.00 4.1% 1.2 14 3
M-Su 6p-12m $28.00 6 12 VARIOUS 1.2 876 $23 31.97 12.7% 1.2] 0.6 560 $47 50.02 5.8% 1.2 10 2
FX-TV $1012.00 29 11 22564 $33 44.85 14.9% 21| 0.7 19608 $51 51.61 9.9% 2.0 24 5|
M-Su 10a-6p $32.00 9 17 AVG. ALL WKS< 0.7 512 $46 62.52 6.9% 18| 04 360 $80 88.88 3.5% 1.8 14 3
M-Su 6p-12m $39.00 6 12 AVG. ALL WKS< 1.6 1155 $24 33.76 12.2% 16| 11 1124 $35 34.70 8.5% 1.6 10 2
HGTV-TV $1232.00 29 14 29540 $31 41.71 17.9% 23| 0.9 25845 $46 47.67 11.3% 2.3 24 5|
M-Su 10a-6p $40.00 9 17 AVG. ALL WKS< 1.3 959 $31 41.69 12.9% 1.8] 0.8 767 $50 52.18 7.5% 1.8 14 3
M-Su 6p-12m $46.00 6 12 AVG. ALL WKS< 15 1102 $31 41.73 11.6% 16| 11 1068 $42 43.08 8.1% 1.6 10 2
HIST-TV $1580.00 29 14 28480 $39 55.48 17.7% 22| 0.9 25221 $61 62.65 12.1% 2.1 24 5|
M-Su 10a-6p $52.00 9 17 AVG. ALL WKS< 11 781 $47 66.54 10.5% 1.8] 0.6 555 $87 93.64 5.4% 1.8 14 3
M-Su 6p-12m $58.00 6 12 AVG. ALL WKS< 1.8 1266 $32 45.81 13.4% 16| 1.3 1315 $45 44.10 10.0% 1.6 10 2

This report has been prepared using STRATA NuMath research.
STRATA NuMath and report designs Copyright ©2016 Strata Marketing, Inc. 312-222-1555

Nielsen Audience Estimates Copyright ©2016 The Nielsen Company, used under license, all rights reserved

Adjustments: Network Insertability and Network Carriage have been factored into calculations.
Cincinnati Nov15 DMA Nielsen Live+7

Cable Zones: TIME WARNER CABLE, CISO- Cincinnati South

Cincinnati Nov15 DMA Nielsen Live+7

Cable Zones: TIME WARNER CABLE, CICN- Cincinnati Central

Cincinnati Nov15 DMA Nielsen Live+7

Cable Zones: TIME WARNER CABLE, CIWE- Cincinnati West

» Estimate information indicated has been supplied by the user.
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Notes Rate $$.00 Unit/ Wk Unit Tot Wk 1-Wk 2 Wk 1 10/31'16 Wk 2 11/7'16
Households Adults 35+
Prog Name Rtg Imp CPP$$ | CPMImp Rch % | Freq | Rtg Imp CPP$$ | CPMImp Rch % | Freq

LIF -TV $710.00 29 0.6 11617 $45 61.12 11.5% 14| 0.2 6942 $109 102.28 5.1% 14 24 5
M-Su 10a-6p $22.00 9 17 AVG. ALL WKS< 0.3 216 $73 101.87 4.1% 12| 0.1 100 $220 220.02 1.4% 12 14 3
M-Su 6p-12m $28.00 6 12 AVG. ALL WKS< 0.9 662 $31 42.29 9.3% 12| 04 437 $70 64.10 4.4% 12 10 2
TBSC-TV $1478.00 29 a4l 23269 $46 63.52 15.4% 21| 05 15500 $99 95.36 8.8% 18 24 5
M-Su 10a-6p $46.00 9 17 VARIOUS 0.7 525 $66 87.57 7.1% 18| 0.1 148 $460 309.91 1.4% 18 14 3
M-Su 6p-12m $58.00 6 12 VARIOUS 17 1195 $34 48.54 12.6% 16| 1.1 1081 $53 53.64 8.2% 16 10 2
TNT -TV $1075.00 29 14 29900 $26 B5ity 21.0% 20| 1.0 29553 $36 36.38 15.0% 2.0 24 5
M-Su 10a-6p $35.00 9 17 VARIOUS 13 938 $27 37.31 14.4% 15| 09 876 $39 39.95 9.7% 15 14 3
M-Su 6p-12m $40.00 6 12 VARIOUS 16 1163 $25 34.40 13.6% 14| 1.2 1222 $33 32.74 10.3% 1.4 10 2
USA -TV $1232.00 29 14 29283 $30 42.07 25.9% 16| 09 26381 $46 46.70 17.1% 1.6 24 5
M-Su 10a-6p $40.00 9 17 AVG. ALL WKS< 12 844 $33 47.38 16.0% 13| 0.8 759 $50 52.71 10.3% 13 14 3
M-Su 6p-12m $46.00 6 12 AVG. ALL WKS< 1.7 1244 $27 36.97 17.3% 12| 11 1123 $42 40.95 11.2% 12 10 2
0064, CICN- Cincinnati Central $14671.00 352 11 230937 $37 63.53 95.1% 42| 0.7 185638 $63 79.03 78.8% 29 296 56
CNN -TV $412.00 40 0.7 15721 $15 26.21 11.1% 25| 04 13653 $23 30.18 7.0% 25 34 6
M-Su 5a-10a $9.00 6 12 »VARIOUS| »0.8 »444 $11 20.28 5.7% 16| 05 389 $18 23.15 3.6% 16 10 2
M-Su 10a-6p $10.00 8 16 »VARIOUS| »0.7 »430 $14 23.25 7.0% 17| 05 384 $20 26.06 4.5% 1.7 14 2
M-Su 6p-12m $12.00 6 12 »AVG. ALL WKS<| »0.5 »293 $24 40.97 3.8% 16| 03 237 $40 50.55 2.2% 16 10 2
ESPN-TV $1472.00 26 25 37510 $22 39.24 39.1% 17| 1.4 29317 $41 50.21 26.2% 14 22 4
M-Su 10a-6p $46.00 7 14 »VARIOUS| »1.6 »921 $29 49.97 18.6% 12| 0.6 504 $77 91.26 7.7% 12 12 2
M-Su 6p-12m $69.00 6 12 »AVG. ALL WKS<| »3.6 »2052 $19 33.63 30.7% 14| 23 1855 $30 37.20 22.3% 13 10 2
FOOD-TV $696.00 28 0.6 10164 $39 68.48 7.8% 23| 03 7207 $72 96.57 4.0% 23 24 4
M-Su 10a-6p $24.00 8 16 »AVG. ALL WKS<| »0.6 »325 $40 73.88 5.3% 17| 03 237 $80 101.37 2.8% 17 14 2
M-Su 6p-12m $26.00 6 12 »VARIOUS| »0.7 »414 $37 62.82 5.4% 16| 04 285 $65 91.24 2.7% 16 10 2
FAM -TV $1188.00 28 1.0 15474 $44 76.78 18.6% 14| 04 9118 $99 130.30 8.1% 14 24 4
M-Su 10a-6p $39.00 8 16 »VARIOUS| »0.8 »440 $49 88.63 10.3% 12| 03 233 $130 167.71 3.9% 12 14 2
M-Su 6p-12m $47.00 6 12 »VARIOUS| »1.2 »703 $39 66.88 12.6% 12| 0.6 450 $78 104.51 5.8% 12 10 2
FX-TV $906.00 29 a4l 18120 $29 50.00 14.9% 21| 0.7 15752 $45 57.52 9.9% 2.0 24 5
M-Su 10a-6p $30.00 9 17 »AVG. ALL WKS<| »0.7 »411 $43 73.03 6.9% 18| 04 289 $75 103.73 3.5% 18 14 3
M-Su 6p-12m $33.00 6 12 »AVG. ALL WKS<| »1.6 »928 $21 35.56 12.2% 16| 1.1 903 $30 36.55 8.5% 16 10 2
HGTV-TV $1640.00 29 14 23732 $41 69.11 17.9% 23| 0.9 20764 $61 78.98 11.3% 23 24 5
M-Su 10a-6p $52.00 9 17 »AVG. ALL WKS<| »1.3 »771 $40 67.46 12.9% 18| 0.8 616 $65 84.43 7.4% 18 14 3
M-Su 6p-12m $63.00 6 12 »AVG. ALL WKS<| »1.5 »886 $42 71.13 11.6% 16| 1.1 858 $57 73.44 8.1% 16 10 2
HIST-TV $1640.00 29 14 22879 $41 71.68 17.7% 22| 0.9 20262 $64 80.94 12.1% 21 24 5
M-Su 10a-6p $52.00 9 17 »AVG. ALL WKS<| »1.1 »628 $47 82.83 10.5% 18| 0.6 446 $87 116.56 5.4% 18 14 3
M-Su 6p-12m $63.00 6 12 »AVG. ALL WKS<| »1.8 »1017 $35 61.93 13.4% 16| 1.3 1056 $48 59.63 10.0% 16 10 2

LIF -TV $978.00 29 0.6 9342 $62 104.69 11.5% 14| 0.2 5577 $150 175.36 5.1% 14 24 5
M-Su 10a-6p $30.00 9 17 »AVG. ALL WKS<| »0.3 »174 $100 172.39 4.1% 12| 0.1 80 $300 373.46 1.4% 12 14 3
M-Su 6p-12m $39.00 6 12 »AVG. ALL WKS<| »0.9 »532 $43 73.32 9.3% 12| 04 351 $98 111.13 4.4% 12 10 2
TBSC-TV $1712.00 29 a4l 18693 $53 91.58 15.4% 21| 05 12452 $115 137.49 8.8% 18 24 5
M-Su 10a-6p $52.00 9 17 »VARIOUS| »0.7 »422 $74 123.23 7.1% 18| 0.1 119 $520 436.08 1.4% 18 14 3
M-Su 6p-12m $69.00 6 12 »VARIOUS| »1.7 »960 $41 71.88 12.6% 16| 1.1 869 $63 79.43 8.2% 16 10 2

This report has been prepared using STRATA NuMath research.
STRATA NuMath and report designs Copyright ©2016 Strata Marketing, Inc. 312-222-1555

Nielsen Audience Estimates Copyright ©2016 The Nielsen Company, used under license, all rights reserved

Adjustments: Network Insertability and Network Carriage have been factored into calculations.
Cincinnati Nov15 DMA Nielsen Live+7

Cable Zones: TIME WARNER CABLE, CISO- Cincinnati South

Cincinnati Nov15 DMA Nielsen Live+7

Cable Zones: TIME WARNER CABLE, CICN- Cincinnati Central

Cincinnati Nov15 DMA Nielsen Live+7

Cable Zones: TIME WARNER CABLE, CIWE- Cincinnati West

» Estimate information indicated has been supplied by the user.
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Notes Rate $$.00 Unit/ Wk Unit Tot Wk 1-Wk 2 Wk 1 10/31'16 Wk 2 11/7'16
Households Adults 35+
Prog Name Rtg Imp CPP$$ | CPMImp Rch % | Freq | Rtg Imp CPP$$ | CPMImp Rch % | Freq

TLC-TV $575.00 29 0.8 13178 $25 43.63 10.0% 23| 03 7915 $58 72.64 4.3% 23 24 5
M-Su 10a-6p $19.00 9 17 »AVG. ALL WKS<| »0.8 »440 $24 43.19 7.4% 18| 0.3 235 $63 80.70 2.8% 18 14 3
M-Su 6p-12m $21.00 6 12 »AVG. ALL WKS<| »0.8 »475 $26 44.21 6.2% 16| 04 326 $53 64.40 3.1% 16 10 2
TNT -TV $1492.00 28 14 23279 $37 64.09 20.6% 20| 1.0 23038 $52 64.76 14.8% it 24 4
M-Su 10a-6p $46.00 8 16 »VARIOUS| »1.3 »754 $35 60.98 13.9% 15| 09 704 $51 65.36 9.3% 15 14 2
M-Su 6p-12m $63.00 6 12 »VARIOUS| »1.6 »934 $39 67.44 13.6% 14| 1.2 982 $53 64.19 10.3% 1.4 10 2
USA -TV $1960.00 28 14 22847 $49 85.79 25.5% 16| 09 20584 $75 95.22 16.8% 15 24 4
M-Su 10a-6p $58.00 8 16 »AVG. ALL WKS<| »1.2 »678 $48 85.52 15.2% 12| 0.8 610 $73 95.13 9.9% 12 14 2
M-Su 6p-12m $86.00 6 12 »AVG. ALL WKS<| »1.7 »1000 $51 86.03 17.3% 12| 1.1 902 $78 95.30 11.2% 12 10 2
5647, CIWE- Cincinnati West $10712.00 332 11 199536 $28 53.68 95.0% 40| 0.6 156698 $50 68.36 77.4% 2.8 284 48
AEN -TV $552.00 28 0.9 13924 $21 39.64 17.7% 15| 04 8171 $53 67.56 7.9% 14 24 4
M-Su 10a-6p $18.00 8 16 »AVG. ALL WKS<| »0.7 »361 $26 49.86 8.9% 12| 0.2 162 $90 111.45 2.9% 12 14 2
M-Su 6p-12m $22.00 6 12 »AVG. ALL WKS<| »1.3 »B679 $17 32.40 12.8% 12| 0.6 466 $37 47.25 6.3% 12 10 2
CNN -TV $548.00 28 0.6 9476 $32 57.83 8.5% 21| 04 8205 $47 66.79 5.3% 21 24 4
M-Su 10a-6p $17.00 8 16 »VARIOUS| »0.7 »392 $24 43.37 7.0% 17| 05 350 $34 48.53 4.5% 17 14 2
M-Su 6p-12m $23.00 6 12 »AVG. ALL WKS<| »0.5 »267 $46 86.14 3.8% 16| 03 217 $77 106.15 2.2% 16 10 2
ESPN-TV $1104.00 24 2.6 32568 $18 33.90 38.1% 16| 15 25840 $32 42.72 25.7% 14 20 4
M-Su 10a-6p $40.00 6 12 »VARIOUS| »1.6 »841 $25 47.56 16.4% 12| 0.6 460 $67 86.93 6.7% 11 10 2
M-Su 6p-12m $52.00 6 12 »AVG. ALL WKS<| »3.6 »1873 $14 27.76 30.7% 14| 23 1693 $23 30.71 22.3% 13 10 2
FOOD-TV $884.00 28 0.6 9288 $49 95.18 7.8% 23| 03 6579 $92 134.37 4.0% 23 24 4
M-Su 10a-6p $29.00 8 16 »AVG. ALL WKS<| »0.6 »297 $48 97.64 5.3% 1.7] 03 216 $97 134.19 2.8% 17 14 2
M-Su 6p-12m $35.00 6 12 »VARIOUS| »0.7 »378 $50 92.59 5.4% 16| 04 260 $88 134.56 2.7% 16 10 2
FAM -TV $536.00 28 1.0 14136 $20 BAG2: 18.6% 14| 04 8323 $45 64.40 8.1% 14 24 4
M-Su 10a-6p $17.00 8 16 »VARIOUS| »0.8 »402 $21 42.29 10.3% 12| 03 212 $57 80.09 3.9% 12 14 2
M-Su 6p-12m $22.00 6 12 »VARIOUS| »1.2 »642 $18 34.27 12.7% 12| 0.6 411 $37 53.59 5.8% 12 10 2

LIF -TV $880.00 28 0.6 8376 $56 105.06 11.4% 14| 0.2 5017 $137 175.39 5.1% i 24 4
M-Su 10a-6p $28.00 8 16 »AVG. ALL WKS<| »0.3 »159 $93 176.10 3.9% 12| 0.1 73 $280 381.86 1.3% 12 14 2
M-Su 6p-12m $36.00 6 12 »AVG. ALL WKS<| »0.9 »486 $40 74.07 9.3% 12| 04 320 $90 112.38 4.4% 12 10 2
HGTV-TV $1112.00 28 14 21004 $29 52.94 17.6% 23| 0.9 18391 $43 60.47 11.2% 22 24 4
M-Su 10a-6p $35.00 8 16 »AVG. ALL WKS<| »1.3 »706 $27 49.58 12.6% 17| 0.8 562 $44 62.26 7.2% 17 14 2
M-Su 6p-12m $46.00 6 12 »AVG. ALL WKS<| »1.5 »809 $31 56.86 11.6% 16| 1.1 783 $42 58.75 8.1% 16 10 2
HIST-TV $1112.00 28 14 20348 $28 54.65 17.6% 22| 0.9 18088 $44 61.48 12.0% 21 24 4
M-Su 10a-6p $35.00 8 16 »AVG. ALL WKS<| »1.1 »575 $32 60.87 10.2% 17| 0.6 407 $58 85.95 5.2% 17 14 2
M-Su 6p-12m $46.00 6 12 »AVG. ALL WKS<| »1.8 »929 $26 49.52 13.4% 16| 1.3 964 $35 47.70 10.0% 16 10 2
TBSC-TV $1040.00 28 a4l 16672 $33 62.38 15.3% 21| 0.6 11257 $70 92.38 8.8% 18 24 4
M-Su 10a-6p $35.00 8 16 »VARIOUS| »0.7 »385 $50 90.91 6.8% 1.7|] 0.1 109 $350 321.56 1.4% 17 14 2
M-Su 6p-12m $40.00 6 12 »VARIOUS| »1.7 »876 $24 45.66 12.6% 16| 1.1 793 $36 50.44 8.2% 16 10 2
TLC-TV $536.00 28 0.8 11640 $24 46.05 9.8% 23| 03 7010 $56 76.46 4.3% 22 24 4
M-Su 10a-6p $17.00 8 16 »AVG. ALL WKS<| »0.8 »402 $21 42.29 7.2% 1.7] 03 215 $57 79.10 2.8% 17 14 2
M-Su 6p-12m $22.00 6 12 »AVG. ALL WKS<| »0.8 »434 $28 50.69 6.2% 16| 04 298 $55 73.91 3.1% 16 10 2
TNT -TV $976.00 28 14 21244 $24 45.94 20.6% 20| 1.0 21029 $34 46.41 14.8% it 24 4

This report has been prepared using STRATA NuMath research.
STRATA NuMath and report designs Copyright ©2016 Strata Marketing, Inc. 312-222-1555

Nielsen Audience Estimates Copyright ©2016 The Nielsen Company, used under license, all rights reserved

Adjustments: Network Insertability and Network Carriage have been factored into calculations.
Cincinnati Nov15 DMA Nielsen Live+7

Cable Zones: TIME WARNER CABLE, CISO- Cincinnati South

Cincinnati Nov15 DMA Nielsen Live+7

Cable Zones: TIME WARNER CABLE, CICN- Cincinnati Central

Cincinnati Nov15 DMA Nielsen Live+7

Cable Zones: TIME WARNER CABLE, CIWE- Cincinnati West

» Estimate information indicated has been supplied by the user.
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Notes

Rate $$.00 Unit/ Wk Unit Tot Wk 1-Wk 2 Wk 1 10/31'16 Wk 2 11/7'16
Households Adults 35+
Prog Name Rtg Imp CPP$$ | CPMImp Rch% | Freq | Rtg Imp CPP$$ | CPMImp Rch % | Freq

M-Su 10a-6p $31.00 8 16 »VARIOUS| »1.3 »688 $24 45.06 13.9% 15| 09 642 $34 48.26 9.3% 15 14 2

M-Su 6p-12m $40.00 6 12 »VARIOUS| »1.6 »853 $25 46.89 13.6% 14| 1.2 896 $33 44.65 10.3% 1.4 10 2

SA -TV $1432.00 28 14 20860 $36 68.65 25.5% 16| 09 18789 $55 76.22 16.8% i3 24 4

M-Su 10a-6p $46.00 8 16 »AVG. ALL WKS<| »1.2 »619 $38 74.31 15.2% 12| 0.8 557 $57 82.66 9.9% 12 14 2

M-Su 6p-12m $58.00 6 12 »AVG. ALL WKS<| »1.7 »913 $34 63.53 17.3% 12| 1.1 824 $53 70.41 11.2% 12 10 2

Total $38088.00 1085 0.4 751090 $92 50.71 95.4% 43| 0.2 591711 $162 64.37 79.7% 29 912 173

This report has been prepared using STRATA NuMath research.
STRATA NuMath and report designs Copyright ©2016 Strata Marketing, Inc. 312-222-1555

Nielsen Audience Estimates Copyright ©2016 The Nielsen Company, used under license, all rights reserved

Adjustments: Network Insertability and Network Carriage have been factored into calculations.
Cincinnati Nov15 DMA Nielsen Live+7

Cable Zones: TIME WARNER CABLE, CISO- Cincinnati South

Cincinnati Nov15 DMA Nielsen Live+7

Cable Zones: TIME WARNER CABLE, CICN- Cincinnati Central

Cincinnati Nov15 DMA Nielsen Live+7

Cable Zones: TIME WARNER CABLE, CIWE- Cincinnati West

» Estimate information indicated has been supplied by the user.



